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Objectives:

The basic purpose of this course is to familiarize the students with the term entrepreneur,
women as entrepreneur, entrepreneurship and scopes of entrepreneurship. It will inculcate
entrepreneurial skill within them and they will become job providers rather than job seekers.

Unit-1I (8 hrs.)

Entrepreneur: Meaning, definition, objectives, features, functions, types; Qualities of a
successful entrepreneur; difference between entrepreneur and manager; women entrepreneurs;
opportunities and challenges of women entrepreneurs, Successful women entrepreneurs of

Odisha.

Unit-I1 (8 hrs.)

Entrepreneurship: Concept, Development, Elements, Determinants, Importance; Role of
entrepreneurship in the economic development of a country; Understanding on the Mission
Shakti scheme of Government of Odisha.

Unit-I1I (8 hrs.)

Scopes of Entrepreneurship: Intrapreneur; Difference between entrepreneur and intrapreneur;
Characteristics and importance of — Technopreneurship, Cultural entrepreneurship, International
entrepreneurship, Netpreneurship, Ecopreneurship and Social entrepreneurship, Women in

Technopreneurship, Cultural entrepreneurship, International entrepreneurship, Netpreneurship,
Ecopreneurship and Social entrepreneurship.

Practical Assignments: (12 hrs.)

Assignments will be given in the shape of case study, analyzing journey of national and
international entrepreneurs, short films on successful entrepreneurs, report writing on industrial
visits etc.

Outcomes:

After successful completion of this course, students should:

1. Know the role of entrepreneurs in the economic development of a country

8

. Understand the importance of becoming entrepreneurs

W

. Explore the opportunities available for women entrepreneurs

s

. Identify the challenges for women entrepreneurs
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INTRODUCTION TO FINANCIAL TECHNOLOGY

— SEMESTER - IV
4 COURSE CODE: VAC-BCOM-IFT

Mark: 50

COURSE OUTCOMES:
After reading this paper, students would be able to:
1. gain a basic knowledge of current and prospective technology in financial products and services.
2. analyze financial problems and define the computing technologies to its solution.
3. pursue a career in Fin-Tech
4. understand the present and future difficulties in cutting-edge banking, financial markets, and other

sectors.
UNIT TOPIC No. of
Lectures
1 Introduction: Introduction, Evolution, Transformation, 08
Infrastructure, Fin-tech trends which will disrupt the Financial Sector
2 Technology and Financial services: Introduction, Data in Financial 08

Services, Application of Data Analytics in Finance, Al and future of
Fin-Tech , Challenges of Fin-tech

3  Payment Mechanism: Introduction, Individual Payments, Digital 12+8
Financial Services, Mobile Money, SWIFT, RTGS, NEFT, Effects of
Fin-tech on Payment Innovations: Health, Real-Estate, Insurance
Sector etc.
Practical Assignments:
Assignments will be given in shape of case study.

Total 36
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SEMESTER - 11
E-COMMERCE & DIGITAL MARKETING

COURSE CODE: VAC-BCOM-CDM Mark: 50
COURSE OUTCOMES:
After reading this paper, students would be able to:
1. understand the fundamentals of E-Commerce.
2. create a digital marketing strategy to solve common marketing challenges.
3. embark on a career in digital marketing and e-commerce.
4. start own venture into the area of e-commerce and digital marketing
UNIT TOPIC No. of
Lectures
1 Introduction to E- commerce: E-Commerce-Meaning and Concept, 08
Features, Needs, Categories of E-Commerce, Advantages and
Limitations of E-Commerce, Traditional Commerce Vs. E-Commerce.
2 Digital Marketing 08
Introduction to Digital Marketing, & Its Significance, Traditional
marketing Vs, Digital Marketing, Evolution of Digital Marketing|
Advantages and Limitations
3 | Marketing strategies: Digital Advertising, Different Digital 12+8
Advertisements, Search Engine Optimization, Search Enging
Marketing, Content Marketing, Display Advertising, Blog Marketing,
Viral Marketing, and Digital Marketing on Various Social Media
Platforms. Latest Developments and Strategies in Digital Marketing.
Practical Assignments:
Assignments will be given in shape of case study and survey.
Total 36
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